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INTELLIGENCE TO HELP OUR CUSTOMERS IN THE MMA INDUSTRY
GROW AND PROSPER.
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Issue 15

NEWS OF FURTHER ALPHA TECHNOLOGY MMA
PLANTS IN SAUDI ARABIA AND THE USA

WELCOME
TO THE SEPTEMBER 2014
EDITION OF FREEFLOW

SAFETY
Peter Snodgrass
Sales Director, EMEA

I’d like to begin my welcome to this issue of FreeFlow by
extending a personal message of thanks and appreciation
to our customers for their loyalty and understanding during
a time where it has been unusually difficult for us to deliver
supply certainty for you. Focusing on our customers, satisfying
your needs and deepening our relationships with you so that
we can support your growth aspirations through excellent
supply continues to be at the heart of all that we do. Rest
assured that our experienced manufacturing team at Cassel is
making very good progress in this respect and we continue to
benefit from the excellent supply support from our colleagues
globally.
With our global MRC/Lucite International (LI) manufacturing
colleagues in mind, I am delighted to share a feature (see
page 08) on our asset investment programme, which is driving
capacity increases and improvements across the world. This
additional capacity gives us added supply flexibility and
enables us to more closely respond to opportunities that arise
as our customers grow and as LI looks to develop sustainable
new markets and business opportunities.
In this issue of FreeFlow we also celebrate ongoing
partnerships with our customers Plazit-Polygal and Kolpa. We
were especially grateful for the wonderful images that they
shared with us and that have significantly brightened our
issue!
We’re also excited to share the first in a series of articles
that demonstrate how we are focusing our work in areas
where we believe we can add value to you. One of these areas
was for us to be a ‘Promoter of acrylic systems’, and if you
take a look at page 14, you will see what our teams in China
and the US are doing to stimulate interest in acrylic. We’d love
to hear your thoughts on this – is it something that we can
pursue together in the EMEA region?
Once again, thank you for your ongoing loyalty. We really do
value our special relationships with you and look forward to
discussing new ideas for working even better together in the
future.

IS OUR
NUMBER ONE
PRIORITY

Further to our earlier announcement of a joint venture to manufacture
MMA and pMMA, our parent company, MRC, and SABIC have confirmed
the formation of The Saudi Methacrylates Company (SAMAC) and the
appointment of CTCI Corporation as the EPC construction partner for the
plants being built in Al-Jubail, Saudi Arabia. MRC and SABIC each have a
50% stake in the JV. CTCI Corporation (Taiwan) will begin construction of
the plants in October 2014 with operations expected to start up in 2017.
MMA will be manufactured using Alpha technology developed and
patented by LI - capacity will be the world’s largest at 250kte/annum, while
the pMMA plant will produce 40kte/annum. The JV will benefit from very
competitive feedstock in Saudi Arabia.
LI’s CEO and MRC Board Director, Ian Lambert, said: “This
announcement confirms another key step in the commercial roll-out of
Alpha in line with our vision for the industry. With construction due to begin
we are advancing the next Alpha project. I’m also pleased to announce that
MRC, has signed a memorandum of understanding with Mitsui & Co for
the establishment of a JV in the USA to use Alpha technology for another
world-scale unit. MRC will be the majority shareholder.”

CEFIC Methacrylates Sector Group has launched a new
version of the Methacrylate Monomers Safe Use of Gloves
guide. The document is available to download from our
website at: http://bit.ly/QEhn8u. Please do take a look at
these useful guidelines and consider a review of your current
practices for handling Methacrylate Monomers. If you need
help or advice in interpreting or applying any of the new
recommendations, we would be very happy to talk to you.
Please contact: lyn.hatch@lucite.com

METHACRYLIC ACID IN THE USA
KEEPING IN TOUCH
WITH US
In addition to hearing our news through FreeFlow magazine,
which you can also read and refer to online at http://
goo.gl/R4wnSj we are also continuing to publish regular
updates about our business via our blog: blog.methacrylatemonomers.com. If you have not already done so, do visit the
blog and subscribe, that way you will receive notification via
your email or RSS feed that there’s something new to read
about us.

Following the successful start up of the HCN plant in Beaumont, Texas earlier
this year, our colleagues in the USA had further cause for celebration! In July,
a brand new, fully integrated Methacylic Acid (MAA) plant was brought on
line to serve customers across the region. Integration of the new plant into
the existing MMA facility provides the manufacturing flexibility to optimise
production rates of both MAA and MMA to match demand while maintaining
maximum overall throughput. The Beaumont location, along with the MAA
terminal assets that were constructed as part of the project, provides excellent
flexibility and will ensure that we deliver the very best service to our customers.
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Industry leader

TAKING A CLOSER
LOOK AT
THE MARKETS
LUCITE INTERNATIONAL’S (LI) METHACRYLATE MONOMERS
TEAM, WHICH SERVES THE EMEA REGION, IS PASSIONATE
ABOUT DELIVERING ADDED VALUE TO ITS CUSTOMERS AND
INDUSTRY PARTNERS IN THE MERCHANT MARKET. TO BE
EFFECTIVE IN WHAT WE DO REQUIRES US TO CONTINUALLY
INVEST TIME AND ENERGY INTO UNDERSTANDING
THE MARKETPLACE AND ITS DYNAMICS. OUR LOCAL
REPRESENTATIVES IN THE FIELD TOGETHER WITH OUR
WORLD-CLASS BUSINESS SYSTEMS MEAN WE HAVE THE BEST
POSSIBLE ACCESS TO RELIABLE INFORMATION TO DO JUST
THAT. AS PART OF OUR REGULAR REVIEW, PUBLISHED BOTH
ONLINE AT WWW.LUCITEINTERNATIONAL.COM/MONOMERS/
EAME AND HERE IN FREEFLOW, WE SHARE WITH YOU
THE VIEWS OF MALCOLM KIDD, BUSINESS DIRECTOR FOR
METHACRYLATE MONOMERS IN EMEA.

DOWNSTREAM MMA USE IN A MATURE MARKET

“DEMAND FROM THE
CONSTRUCTION SECTOR HAS
RETURNED IN SOME OF THE
HEALTHIER ECONOMIES AND THIS,
PLUS STRONGER AUTOMOTIVE
PRODUCTION HAS RESULTED IN
IMPROVED DEMAND LEVELS.”

Image: Malcolm Kidd is LI’s Business
Director for Methacrylate Monomers in the
EMEA region.

23%

Cast acrylic sheet for glazing, signs,
lighting, fabrication and sanitary ware.

32%

PMMA for auto, medical, optical, point
of sale, light transmission, sound barriers.

25%

Surface coatings, acrylic latex, lacquers
and enamels.

12%

Resin for glass interleavants, coatings
and medical.

7%

Impact modifiers and processing aids for
rigid PVC window and other profiles.

1%

Composite sinks, solid surface.

Demand continues to be good
MMA demand has been good over the
last six months; a combined effect of the
two main application segments. Seasonal
demand for the manufacture of coatings has
been largely at, or in some cases, ahead of
forecast this year. At the time of writing, it
looks as though the season will be prolonged
into September and October. Demand from
the coatings segment is slightly up on last
year, but there has been a definite uplift in
certain speciality applications and specific
geographic areas. Demand from the pMMA
segment experienced an upturn in Q2, which
has been sustained through Q3. Demand
from the construction sector has returned in
some of the healthier economies and this,
plus stronger automotive production has
resulted in improved demand levels.
Supply chains are being stretched
There have been a large number of planned
overhauls globally thus far in 2014, with
more to come over the next few months.
These overhauls, combined with several
unplanned events (including those at our
own facilities) have at times tested both local
supply chains and the capabilities of global
supply. Global supply chains have responded,
however, the market has continued to feel
tight and to operate with lower than normal
inventory levels; and will continue to do so
for a period of time. As EMEA continues to be
a net importer of MMA, the supply / demand
dynamics in the other regions will continue to
have an impact on product availability in the
region.

MRC / LI continue to invest for the future
Since the last issue of FreeFlow, LI’s new
synthetic HCN / ACH production assets in
Beaumont, Texas have continued to operate
well. The Company has also brought its new
MAA asset at the Beaumont site successfully
on line. In recent months MRC has made two
significant announcements about the roll out
of Alpha, the patented technology originally
developed and commercialised by LI. The
contract for the construction of the second
Alpha MMA plant in Saudi Arabia has now
been awarded with work on site due to begin
in October 2014. MRC has also signed a
Memorandum of Understanding with Mitsui
& Co. for the establishment of a joint venture
in the US that will utilise Alpha technology.
Outlook
The forecast continues to be for slow but
steady demand growth for MMA on average
across the EMEA region. The continuing
healthy performance of some of the more
robust economies in Europe plus the ongoing
buoyancy in the Middle East are sustaining
demand at good levels and giving hope.
The supply side has managed to keep pace
with this demand, however, with little new
capacity coming on line globally over the
next couple of years, it will be an ongoing
challenge, particularly if demand from the
pMMA segment continues its recent upward
trend.
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Going further for customers

GOING BEYOND
CUSTOMER
EXPECTATIONS
KOLPA D. D. OF METLIKA IN SOUTHERN SLOVENIA IS
AN AWARD-WINNING MANUFACTURER OF INNOVATIVE,
ACRYLIC-BASED BATHROOM PRODUCTS. TODAY, AFTER MORE
THAN 35 YEARS OF BUILDING A SOLID REPUTATION FOR HIGH
QUALITY PRODUCTS, TAILORED CUSTOMER SERVICES, AND
DEEP INDUSTRY KNOWLEDGE, THE COMPANY IS SUCCESSFULLY
SELLING INTO MORE THAN 37 COUNTRIES WORLDWIDE. FOR
MORE THAN 30 OF THOSE YEARS, KOLPA HAS BEEN BUYING
METHACRYLATE MONOMERS AND ACRYLIC SHEET FROM LUCITE
INTERNATIONAL (LI). WE ARE DELIGHTED TO SHARE KOLPA’S
IMPRESSIVE SUCCESS STORY.
Kolpa san® – the new bathroom experience
Kolpa sells its bathroom products under
two main brands: Kolpa san® and Kerrock®.
Kolpa san® is all about creating bathroom
spaces designed for pleasure and relaxation.
The range combines classic functionality with
beautiful design and includes an impressive
range of bathtubs, shower trays and cabins,
outdoor pools with massage options as
well as accessories to complete the perfect
bathing experience.
Kerrock® – the infinite power of imagination
Kerrock® is Kolpa’s solid surface brand,
which is defined by originality and distinction,
and is aimed at designers and users who
want to make a bold style statement with
their environment. It is used in commercial
and domestic spaces both for exterior
applications, such as facades, and for
interior applications, such as washbasins,
countertops and furniture.
Kerrock® is made from simple ingredients
using clean chemistries and can be shaped
into the most imaginative forms. It is
available in a range of colours and sizes,
resists stains and scratches and can be
maintained easily due to its non-porous,
smooth surface.
Both the Kolpa san® and Kerrock® brands
have become synonymous with advanced
materials and design innovation, which meet
the needs of today’s discerning consumer.

Partnership based on a shared goal –
striving for excellence
With such a well-established product portfolio
based on acrylic materials supplied by LI, we
asked Mr Kulovec, CEO of Kolpa d.d., why
he chooses to work with our Company. He
said: “We are aligned in so many ways and
both sides have nurtured a strong working
relationship over the years. Today, Kolpa
sells around 200,000 acrylic products per
annum but it is continually looking to create
and introduce innovative new solutions for all
kinds of built environments. We know that
Lucite International (LI) is also developing
continually, as a company and as a brand,
and it is also dedicated to good social
responsibility. In addition, our prime concern
is guaranteed product quality and LI offers
the best of the best in the marketplace.”
Satisfying a customer’s sense of creativity
Interesting for a manufacturing business,
Kolpa’s philosophy is that customers should
be able to satisfy their own sense of creativity
through embracing the Kolpa san® and
Kerrock® branded products into their living
and working spaces. It is about bringing
original ideas and imagination into reality.
Mr Kulovec continued: “Good co-operation
with LI and a shared sense of diligent care
for customers help us to really live this
philosophy and we will continue to strive for
this together in the future.”

3

1

2

Environmental responsibility is part of
the company’s DNA
We were also interested to learn about
Kolpa’s thoughts on sustainability. Mr
Kulovec told us: “We are committed to ‘clean
production’, which means careful selection
and use of raw materials and energy sources,
a focus on high productivity and achieving
the best product quality. We were awarded
environmental quality standard ISO 14001
certification as early as May 2002 as proof
of our progress in this respect. Kolpa has
also set the highest targets in terms of
cutting its negative impact on the world. Our
targets include strict waste management

and a constant increase of raw material
efficiency, which has led to the introduction
of ReKerrock (made from recycled Kerrock®
material). We will continue to look for new
and better ways of operating and bring
products to market to boost the positive and
reduce the negative impact we make in the
world today.”

Images: [1] Kolpa san® shaped bath and useful
shelf surface combine with a clear shower
enclosure to form an elegant single unit in this
piece from Kolpa’s Grazia range. [2] Beautiful
clean lines, ultra white, simplicity itself! Kerrock®
bathtub with shower wall with a 3-function mixer
outflow/overflow set.

RED DOT RECOGNITION

In recent years, Kolpa’s dedication to
design innovation has been recognised by
many awards. One of the most prestigious
was the Red Dot 2007 award for product
design excellence, which was dedicated to
the U form bathroom collection made from
Kerrock®. An international jury chose the U
collection from 2548 entries submitted by
companies in 43 countries and highlighted
the reasons for their choice as: creativity,
innovation, functionality, and high quality
standards. The story of that success was
repeated in 2010, with CHER, a range of
Kerrock® bathroom furniture.
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Dedicated local supplier with global strength

UK, CASSEL, TEESSIDE

Focusing on efficiency improvements
and sustainability programmes
LI is fully committed to investing to continuously
improve the reliability and efficiency of the plants
on Cassel site while driving down energy and water
consumption and reducing CO2 emmisions.

CHINA, CAOJING

Robust ACH-based MMA plant
undergoes significant capacity
expansion

USA, BEAUMONT, TEXAS

Restoration of full MMA capacity
plus a new MAA plant

LI’s original MMA plant has been fully
operational since 2005. In 2014, a programme
of work began to expand capacity to increase
supply flexibility and further support the growth
plans of our local and global customers. The
new capacity will be available in 2015.

Earlier in 2014, LI restored its ACH MMA
capacity and added a brand new MAA plant
on site at Beaumont. The site is now operating
efficiently to boost robust supply, adding to the
global strength of the Group.

SINGAPORE, JURONG ISLAND

Original Alpha technology plant
receives continuing investment

USA, GULF COAST REGION

Announcing news of a third Alpha
technology plant due for construction
In July 2014, LI confirmed that MRC has
announced a Memorandum of Understanding with
Mitsui & Co for a JV to build a further world-scale
Alpha technology unit. MRC will be the majority
shareholder.

SAUDI ARABIA, AL JUBAIL

New, world-scale 250kte MMA plant
based on LI’s original, patented Alpha
technology

LI’s first Alpha plant was commissioned in
2008 and delivered nameplate capacity from
start up. On-going investment in manufacturing
excellence is continuing to extract the
maximum potential from the plant.

The Saudi Arabia Methacrylates Company (SAMAC),
a JV between SABIC/MRC, will commence
construction of the Alpha II plant later in 2014.
Based on competitive feedstock, production is due
to start in 2017.

FOCUSING ON OPPORTUNITY
AS THE WORLD’S LARGEST MANUFACTURER OF METHYL METHACRYLATE (MMA), THE COMBINED MRC/LUCITE INTERNATIONAL
(LI) ORGANISATIONS CONTINUE TO INVEST INTO CONTINUOUSLY IMPROVING SERVICES TO OUR VALUED MERCHANT
CUSTOMERS. THIS ON-GOING COMMITMENT WILL SEE US DELIVER SIGNIFICANT NEW CAPACITY TO SUPPORT THE GROWTH
PLANS OF OUR CUSTOMERS AROUND THE GLOBE. IN THIS ISSUE OF FREEFLOW WE BRING YOU UP TO DATE ON SOME OF
THESE KEY AREAS OF INVESTMENT INCLUDING THE MOST RECENT ANNOUNCEMENT OF OUR PROGRESS TOWARDS THE NEXT
WORLD SCALE ALPHA TECHNOLOGY MMA PLANT, WHICH WILL BE LOCATED IN SAUDI ARABIA.

RESEARCH INTO BIO METHACRYLATES
In addition to investing in its ACH, C4 and Alpha technology based assets for MMA production,
MRC/LI continues to commit substantial resources to drive progress in its research and development
programmes. Encouraging results are emerging from the work to develop bio methacrylates.
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Sustainable development

SUSTAINABILITY
AT CASSEL SITE
UPDATE
ENVIRONMENTAL, ECONOMIC, SOCIAL AND CULTURAL CONSIDERATIONS
ARE AT THE HEART OF LUCITE INTERNATIONAL (LI). THEY COME TOGETHER
AS DEFINING FACTORS IN OUR STRATEGIC PLANNING PROCESS AND IN
THE WAY WE OPERATE GLOBALLY. IN LINE WITH THIS THINKING, LI HAS
DETERMINED A SERIES OF 2020 SUSTAINABILITY COMMITMENTS. THESE ARE
BACKED BY DETAILED PLANS THAT OUTLINE EXACTLY HOW WE WILL DELIVER
AGAINST OUR COMMITMENTS; FROM REDUCING OUR IMPACT ON THE
ENVIRONMENT TO MAKING A MORE POSITIVE CONTRIBUTION TO OUR LOCAL
COMMUNITIES AND TO THE WIDER WORLD.
Each of LI’s global sites is working to progress
the Company’s corporate sustainability plan by
focusing on individual, local projects with their
own targets. In the September 2013 issue
of FreeFlow we shared the progress that LI’s
Cassel site had made on its sustainability plan
and of course much has happened since then.
Amanda Buck, Cassel site’s Environment,
Energy & Sustainability Manager brings us up
to date.
EXTENSIVE ENERGY AUDIT UNDERWAY AT
LI’S GLOBAL SITES

Amanda began: “Our certification to
ISO50001, the international standard for
energy management, continues to progress
and we hope to have this in place in early
2015. Leading engineering and environmental
consultancy, URS, has carried out an
extensive energy audit of the Cassel site and
is performing similar audits at our other global
ACH-methacrylate production plants in the
USA, China and Taiwan. The results of these

audits will be used to identify and prioritise
projects that will deliver the greatest energy
saving potential. Interestingly, the auditing
process looks at our manufacturing operations
and assesses the ‘environmental culture’,
as this is an important factor in defining
improvements that will deliver progress most
effectively.

behavioural aspects of energy management.
Improving employee engagement through
better, more informative communication can
lead to significant benefits without the need
to invest heavily. The report has now been
reviewed and an improvement plan put in
place that will allow us to deliver a 20%
reduction in energy consumption and CO2
production from 2010 levels by 2020.”

IMPORTANCE OF UNDERSTANDING
BEHAVIOURAL ASPECTS OF ENERGY
MANAGEMENT

ADDED BENEFIT OF GREATER, MORE OPEN
COMMUNICATION

“URS’ energy audit at Cassel produced a list of
energy reduction and efficiency improvement
projects. Although we had already identified
a large number of ideas internally, URS was
able to come up with some new ideas and,
more importantly, they were able to estimate
the cost and benefit of each improvement
opportunity, which made it easier to compare
the relative merits of each project by looking
at the payback periods. We were pleased
that URS had also looked at the cultural and

LI colleagues from the US, China and Taiwan
also took part in the audit at Cassel. Amanda
continued: “Having everyone together allowed
the site team to share their thoughts on best
practices and improvement ideas with each
other and with colleagues from around the
world. It helped to generate better, shared
understanding of the differences but also the
many similarities, and potential gains to be
had from making improvements across our
processes. Since the audit there has been

1

even better communication between the sites
and we are continuing to share information
that could help everyone work together to
meet LI’s targets.”
CASSEL’S WILDFLOWER AREA IS A
BLOOMING SUCCESS!

Cassel’s Biodiversity Action Plan continues
to progress well. This summer the wildflower
meadow was in full bloom, enabling wildlife
of all kinds to thrive amid our busy site,
even in production locations. The wildflower
meadow and other initiatives on and around
the site are made possible by the hard work
of a small group of LI employees who have
been supporting INCA (Industry Nature
Conservation Association) in delivering the
action plan. We look forward to sharing
further developments of this great work with
you in future editions of FreeFlow and via
our blog – sign up now to receive automatic
email updates at: blog.methacrylatemonomers.com.

MAKING A DIFFERENCE LOCALLY

Amanda concluded the update with some
thoughts on the Company’s commitment
to being a good neighbour. She said: “It
is really important to us that we make a
positive difference in the communities where
our plants are based and where our people
live and work so we are always looking for
ways to deliver on this promise. Some of our
Cassel employees make weekly visits to local
schools where they help children to practice
their reading skills. In addition, we provide
support to many different charities that our
employees are linked to for one reason or
another. As an example, in May of this year,
35 people from Cassel volunteered their time
and practical skills to help renovate a large
property used by the Girl Guides and local
community groups, which run various clubs
and activities.”

2

Images: [1] Some of the 35 people from Cassel site
who happily helped with the renovations at this lovely
property used by the Girl Guides and local community.
[2] Amanda Buck is Lucite International’s dedicated
Environmental, Energy and Sustainability Manager
for Cassel site.
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Going further for customers

3

4

Images: [1] Sound barrier created for the
Australian Grand Prix 2012. [2] Lasting high optical
clarity, durability and strength are among the key
performance factors in these safety panels.
[3] Spectators at the F1 race benefit from a safe, clear
view. [4] Mr Tito Asher, Plazit-Polygal Group CEO.
1

PLAZIT-POLYGAL
THE PLAZIT-POLYGAL GROUP IS A LEADING GLOBAL
MANUFACTURER AND SUPPLIER OF A COMPREHENSIVE
RANGE OF PLASTIC SHEET PRODUCTS. IT HAS BEEN BUYING
METHACRYLATES FROM LUCITE INTERNATIONAL (LI) FOR
ITS OPERATIONS FOR ALMOST 15 YEARS. IN THIS ISSUE OF
FREEFLOW, WE ARE DELIGHTED TO SHARE WITH YOU THE
STORY THAT BEGAN 40 YEARS AGO IN SOME SMALL RURAL
COMMUNITY WORKSHOPS SURROUNDED BY OLIVE TREES
AND CITRUS GROVES IN ISRAEL, AND HAS SINCE BECOME
A WORLDWIDE INTERNATIONAL GROUP (OLIVE TREES AND
CITRUS GROVES STILL IN SITU). WE HEAR FROM MR TITO
ASHER, PLAZIT-POLYGAL GROUP CEO.

2

Both Plazit and Polygal began manufacture
of extruded plastic sheets in 1973. Plazit
was established in Kibbutz Gazit, located in
Israel’s beautiful and pastoral Galilee area
and Polygal was established in Kibbutz
Ramat Hashofet, not far away, in the
Megiddo area. Plazit started as a producer
of extruded solid sheets, mainly polymethyl
methacrylate (pMMA)-based, while Polygal
was the world pioneer in the manufacture
of polycarbonate multi-wall sheets. From
modest beginnings, both companies
expanded their operations worldwide and
grew to become a global player in the plastic
sheet market. In 2011 Plazit and Polygal
merged forming the Plazit-Polygal Group.
Today, the Group’s production facilities are
located in Israel, USA, Chile, Bulgaria, Russia
and Spain and there are more than 750
employees spread globally.
We asked Mr Asher to tell us more about
the exciting product range the Plazit-Polygal
Group has to offer its customers. Mr Asher
said: “The Group produces more than
55,000 tons of products per year with more

than 50% of sales coming from pMMA-based
sheets that are branded Plazcryl (extruded)
and Plazcast (cast). We use LI’s MMA for
manufacturing products under our Plazcast
brand.”
We were keen to hear in more detail about
the products, particularly about how the
Group’s R&D team has developed innovative
additions to the range. Mr Asher continued:
“We have developed innovative products
such as ‘Plazcryl Super’, a broad range of
impact modified pMMA sheets for different
requirements; ‘Plazcryl Top’, top optical
quality, thin pMMA sheets for flat panel
displays applications; ‘Acryled’ pMMA sheets
for LED illumination, and ‘Plazcryl UV Block’
and ’Plazcryl IR Solar that have special UV
and IR blocking qualities engineered into
the pMMA sheets. Our latest developments
include ‘Plazcast SMR’, which is a patented
metal reinforced sheet for sound barriers and
a new on-line coating technology. Plazcast
SMR cast acrylic sheets are reinforced with
embedded metal wires to provide the extra
strength required for the sheets to conform

to the most stringent mechanical and impact
tests for sound barriers. This is particularly
important for sound barriers where safety
is a critical consideration such as alongside
bridges.”
Plazit-Polygal Group’s ambition is to
become one of the largest and most visionary
pMMA producers in the world. Mr Asher
explained the Group’s brand promise, ‘It’s
all about commitment’. He said: “It means
commitment to our customers, to our workers
and also to our suppliers. The Plazit-Polygal
Group has established long-term, special
relationships with leading raw material
suppliers like LI and LI’s distributor/agent,
Quimidroga, in Spain in order to optimise,
supply and provide best value for everyone in
the chain.
“At Plazit-Polygal Group we are aware that
pMMA is not just a commodity plastic but a
highly technical engineering thermoplastic
that is continuously penetrating new
markets and replacing traditional materials.
As the technical challenges increase, we
are investing in and developing a team of

engineers and R&D professionals. We are
aware that we have to be there for our
customers and support their increasing
demands and needs.”
Sustainability is crucial to every business
nowadays and Plazit-Polygal is no exception.
Mr Asher concluded: “We are committed
to developing new innovative products and
applications by integrating our pMMA sheets
in new emerging technologies. Sustainability
is very important for us. The Plazit-Polygal
Group is highly conscious of its environmental
responsibilities and we are fully committed
to drive progress in this respect. We are
currently performing LCA (Life Cycle
Assessment) studies and are also involved in
solar energy, biodegradables and recycling
R&D projects.”
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Promoters of methacrylate systems

ADC2014

ADC 2014 FIRST PRIZE
Iceberg

1
ADC 2014 SECOND PRIZE (joint)

Crystal soapbox

Designed by Mei Yaquan of National Cheng
Kung University.
Concept: LED lights are located above a matte acrylic
surface, which diffuses light so that it shines softly
below while the sheet edge provides a more vibrant,
linear lighting effect that defines the structure of an
iceberg. Using colour changing LEDs creates different
moods in a space; ideal for use in the hospitality
industry.

Designed by Zhu Tingting of Tongji
University
Concept: Combining the use of natural light
with the exceptional optical clarity and the
high light transmission qualities of acrylic
make this small soapbox a beautifully simple,
yet elegant washroom piece.

1

2
ADC 2014 SECOND PRIZE (joint)

Spotlight

Designed by Liu Tingyu of National Cheng
Kung University
Concept: Using the diffusion qualities of
frosted acrylic sheet, and strong angular
lines of the metal base to link through, the
designer has achieved an intense, yet soft
directional light that combines beautiful form
with efficient functionality.
3
ADC 2014 LUXEON LED PRIZE

Flow hanging lamp

ADC 2014

FIRST PRIZE

2
IN OUR LAST ISSUE OF FREEFLOW WE SHARED WITH READERS A SHORT ARTICLE THAT DEFINED
OUR SIX-POINT APPROACH TO THE WAYS IN WHICH WE BELIEVE WE CAN WORK TO DELIVER EVEN
MORE VALUE TO OUR CUSTOMERS’ BUSINESSES. PROMOTING METHACRYLATE SYSTEMS AND
INVESTING IN INNOVATION WERE TWO OF THOSE KEY POINTS. IN THIS ISSUE WE DEMONSTRATE
THE PROGRESS THAT IS BEING MADE BY OUR COLLEAGUES IN ASIA AND THE AMERICAS
WORKING WITH THEIR CUSTOMERS TO BRING THOSE CONCEPTS TO LIFE AND HOPE THAT IT
STIMULATES IDEAS FOR US TO TAKE FORWARD TOGETHER HERE IN EMEA.

It is now six years since Lucite International
in China (LIC) launched the Acrylic Design
Competition (ADC) to students at some of
China’s most prestigious fine arts universities.
The goal was to build awareness and
understanding of acrylic and encourage young
people to use it as part of their studies and
to consider continuing to do so in their future
careers.
This year’s competition attracted 175
entries from young designers studying at
the Guangzhou Academy of Fine Arts,
Nanjing University of Arts, Tsinghua

University, Sichuan Academy of Fine Art,
Tongji University, the China Academy of Art
as well as from the National Cheng Kung
University in Taiwan. The high quality and
variety of concepts that resulted as students
turned their design ideas into reality clearly
demonstrated the sheer flexibility offered
by acrylic as one of today’s most versatile
modern materials.
Chris Cowell, LIC General Manager,
commented: “The ADC gives us an
opportunity to talk directly with the people
who will help shape our future through

design - through buildings, through products,
and in environments where communities live
and work together. Giving young designers
in the early stages of their studies a great
experience of acrylic in terms of its qualities
and the benefits they can bring is a powerful
way of inspiring them to use it in their future
work.
“An important part of the ADC is
teaching students how to process acrylic
into finished products. This has been
made possible because of the fantastic,
close working relationships that we have

3

Designed by Xie Yu of China Academy of Art
Concept: Different thicknesses of transparent
acrylic sheet have been moulded to create
the gentle curves of this unique hanging lamp
concept. Called ‘Flow’ to reflect a natural
form, it introduces a sense of charm and
intrigue to the practical side of lighting an
environment.

with our manufacturing partners and their
fabricator partners too. With this collaborative
approach, students are able to gain first
hand experience of processing acrylic in a
commercial environment, which has proved
invaluable.”
In 2013, collaboration also extended to
Philips Lumileds, which sponsored LUXEON
LED, a new award introduced to encourage
students to combine LEDs with acrylic in
their work. From the 2013 and 2014 entries,
it is clear that combining LED light with
acrylic is firmly established as a winning
combination.
Looking forward to 2015, Chris
commented: “The ADC has been incredibly
important in spreading the word to designers
and fabricators so that acrylic is on their
list of materials that can bring value to their
work. Now that acrylic is firmly lodged in the
minds of this design community we need to
evolve the competition to bring in the element
of commercialisation at scale without losing
the freshness of pure design thought and this
will be our focus in 2015.”

The LuciteLux®
JUST IMAGINE
Awards, USA
At LI in the USA, the LuciteLux® cast acrylic
sheet team has been running the JUST
IMAGINE Awards for two years. Again, the
purpose is to both educate and inspire the
design community so that they consider
using the material more frequently. With
a judging panel that includes Jamer Hunt,
of the world-famous Parsons The New
School for Design and Ron Labaco, Marcia
Docter Curator for the Museum of Arts &
Design in NYC, the Awards have already
delivered great results. Last year’s winner,
technology collective, Light At Play, created
the Radiance Dome, which incorporates
LED lights that are activated by music and
illuminate more than 200 LuciteLux® Light
Guide Panels. The structure was created
for the 2013 Burning Man festival, where it
provided cover for a huge dance floor. More
at: http://bit.ly/Y14wSo
Chris Robinson, Business Manager at LI
Inc said: “Last year we had some incredible
entries from designers who embraced the
possibilities of creating with LuciteLux®. We
have been overwhelmed by the opportunities
the Awards have given us to open doors and
start conversations with designers. Their
creative minds are bringing a whole new
dimension to the future for acrylic.”
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Sustainable development

TALENTED YOUNG
PEOPLE ARE OUR
FUTURE
LUCITE INTERNATIONAL (LI) HAS LONG BEEN COMMITTED TO
INVESTING IN THE FUTURE SUSTAINABILITY OF ITS OPERATIONS
THROUGH ATTRACTING AND RETAINING TALENTED PEOPLE.
OUR SITES IN CASSEL AND NEWTON AYCLIFFE, UK ARE NOW
BENEFITING FROM A GROUP OF YOUNG PEOPLE WHO HAVE
TAKEN UP PERMANENT POSITIONS AFTER SUCCESSFULLY
COMPLETING THEIR APPRENTICESHIPS AND TRAINING
PROGRAMMES. THEY BRING A FRESH SET OF ENERGIES AND
NEW IDEAS INTO THE BUSINESS OF MANUFACTURING AT LI.
FREEFLOW FINDS OUT MORE.

A quarter of LI’s 300-strong workforce in
northeast England is now made up of people
under the age of 30 and the latest new
employees follow in the footsteps of many
other former sponsored apprentices, who
have been taken on in recent years to both
protect and further enhance the Company’s
knowledge and skills base.
Six production technicians (Cameron
Appleyard, Dean Blakemore, Daniel
Liddle, Liam Rutherford, Tom Swan and
Tom Walker) have joined the Cassel site
team after completing their Technical
Apprenticeships, sponsored for the full
3-4 year term by LI. Demonstrating the
exceptionally high standards reached by
our 2014 apprenticeship recruits, Cameron
Appleyard received a City & Guilds national
award for his Process Operations studies.
In addition, the Company has engaged
two laboratory analysts who successfully
completed a 2-year sponsored Young
Scientist programme. Natasha Connor
has joined our Cassel laboratories while
Stuart Arkle joins our polymers and resins
business in Newton Aycliffe. LI will continue
to support Natasha and Stuart while they
continue their part-time studies for a BSc in
Chemistry.
Melanie Jury, Cassel Site Director said:
“We are delighted with the young people
we’ve recruited this year. All demonstrated
the high levels of motivation and
achievement we were looking for during their
apprenticeships and were given permanent
jobs totally on merit. We’re very proud of our
track record of recruiting people as part of
our educational sponsorship programmes.
Apprenticeships coupled with on-going staff
training and development are an essential
part of our succession planning as we look to
a sustainable future.”

Images: Pictured with Laboratory Analyst Natasha Connor (centre)
at the Cassel site are Production Technicians (left to right) Dean
Blakemore, Tom Swan, Tom Walker, and Cameron Appleyard.
Not in the picture are Laboratory Analyst Stuart Arkle, based at
Newton Aycliffe and Production Technicians Daniel Liddle and
Liam Rutherford.

WE VALUE YOUR OPINION
We would very much like to know what you think of FREEFLOW. If you have a particular
area of interest or would like to see a particular issue covered next time, please do let us
know by emailing comments to: lyn.hatch@lucite.com

All information or advice provided in this Magazine is intended to be general in nature and you
should not rely on it in connection with the making of any decisions. Mitsubishi Rayon Lucite
Group Limited and the companies within the Mitsubishi Rayon Lucite Group Limited group of
companies try to ensure that all information provided in this Magazine is correct at the time of
inclusion but does not guarantee the accuracy of such information.Mitsubishi Rayon Lucite Group
Limited and the companies within the Mitsubishi Rayon Lucite Group Limited group of companies
are not liable for any action you may take as a result of relying on the information or advice
within the Magazine nor for any loss or damage suffered by you arising therefrom.

FREEFLOW/15-V14

